er all, what does a Loyola education have to do 
with television? 
Or film-making, or advertising? Or the ainplified 
culture of the Beatles and Joan Baez? 
Nothing except education. Loyola’s Communications 
Department is as traditional as its Science and Arts 
courses: we believe a good Catholic education has 
to be catholic. 
Our faculty consists of men and women of all major 
creeds—and priests too— 
all with a common purpose—awareness. 
Now we must expand. We need new buildings, new 
equipment, new facilities. Please help us. Five dollars, _ 
Or five thousand. Or whatever you can give. 2 
Send it te the Development Office, Loyola Cx 

rbrooke Street West, Montreal 28, Que. 


OF MONTREAL 


This ad appeared in the June 9 issue of TIME Cunada, with the compliments of the Publisher. 


